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Decisions, ideas and text clouds 

Abstract: 

Text clouds or tag clouds are becoming common in the Internet nowadays. They 

normally indicate the words and ideas most used in a specific situation. They can be 

found in different types of websites, such as online news agencies, personal blogs 

and even government websites. They have been recently employed to show the most 

common words used in the speeches of candidates as a tool to influence the 

electors. 

The power of this design tool to help users to make decisions seems to be as yet 

unknown. However, it may be possible that it can change the way people see and 

understand information in the future. Emphasis on the main words through the use of 

the font-size differences can change the way people read and search for information 

on the web. Today’s way of presenting a list can give way to colourful balls of text 

proportions. They may attract people’s attention vision and make them understand 

the main message easily. 

This simple visual way of showing ideas is dealt with in this paper. The paper shows 

case studies and findings of empirical tests conducted on the effectiveness of text 

clouds. The power of text clouds to influence people’s decisions and a possible 

change in the way people perceive information are discussed. 

 

 


